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Re: File Number 8622-B92-201316646 – Rogers’ Comments (ABRIDGED) 
 
 

I. INTRODUCTION 
 
1. Further to the process outlined in the Commission’s letter dated January 31, 2014, 

Rogers Communications Partnership (Rogers) hereby provides our comments on a 
Part 1 application filed by the Public Interest Advocacy Centre (PIAC) on behalf of 
itself, the Consumers’ Association of Canada (CAC) and the Council of Senior 
Citizens’ Organization of British Columbia (COSCO) (the Application). 1  The issues 
raised in the Application are being considered as part of a single proceeding that will 
also take into account an application filed by Benjamin Klass regarding Bell 
Mobility’s Mobile TV service and an application filed by PIAC regarding Videotron’s 
Illico.tv service.2  All three applications have been placed under the above-noted file 
number. 

 
2. In its Application, PIAC argues that Rogers is conferring an undue preference on 

itself under subsection 27(2) of the Telecommunications Act by offering the Rogers 
Anyplace TV (RAP-TV) mobile service subject to usage terms that are more 

                                                 
1 Application 8622-P8-201400142. 
2 Applications 8622-B92-201316646 and 8622-P8-201400134, respectively. 
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favourable than what our wireless customers are charged for access to other over-
the-top (OTT) services.  It further argues that these terms subject our wireless 
customers and competing OTT service providers to an undue and unreasonable 
disadvantage.  PIAC requests the Commission to direct Rogers to modify our 
wireless data billing rates to remove the alleged preference and disadvantage.   

 
3. Rogers’ RAP-TV mobile service, which is the subject of PIAC’s Application, forms 

part of our broader RAP-TV3 offering.  RAP-TV was developed by Rogers primarily 
to provide our cable customers with the ability to enjoy on other platforms the 
programming included as part of their cable TV subscriptions.  The RAP-TV website 
and apps provide consumers with access to up to approximately 70 channels4 
featuring on-demand and live streaming content that can be viewed from anywhere 
in Canada on Internet-connected devices.  Rogers launched the RAP-TV mobile 
service in early 2012 following the launch of Bell Mobility’s Mobile TV service.  It 
supplements the RAP-TV experience by enabling Rogers’ wireless customers to 
watch over 40 live and on-demand channels on their smartphones and tablets 
anywhere in Canada over Rogers’ 3G or LTE wireless network.  More than half of 
these channels are (or are extensions of) Canadian linear programming services.  
This provides consumers with access to Canadian programming they may not 
otherwise be able to receive through other OTT services.   

 
4. Rogers submits that any preference or disadvantage that may result from Rogers’ 

billing practices for the RAP-TV mobile service is not undue.  All of the evidence 
indicates that the emerging market for online video content is characterized by 
rivalrous behaviour and is robustly competitive.  This evidence demonstrates that 
any preference or disadvantage that might be conferred by Rogers in the present 
case has not had, and could not have, a material adverse impact on either the 
complainant or any other person.  In fact, Rogers’ billing practices for the RAP-TV 
mobile service actually contribute to the achievement of the broadcasting policy 
objectives set out in the Broadcasting Act by ensuring that more Canadian 
programming is accessible to Canadian consumers online and through their mobile 
devices.  For these reasons, Rogers rejects the claim that the RAP-TV mobile 
service is being offered in a manner that would contravene subsection 27(2) of the 
Telecommunications Act or the similar provision in the Exemption order for digital for 
digital media broadcasting undertakings.5  We further submit that the RAP-TV mobile 
service is furthering the objectives of the Broadcasting Act without substantially or 
unduly harming anyone.  As such, it is making a valuable contribution to the 
Canadian broadcasting system. 

  

                                                 
3 See: http://www.rogersondemand.com/.  
4 Including access to content from: 53 TV channels (conventional, specialty and pay), 6 movie-related channels and 
10 live-streaming channels (e.g. Leafs TV, Sportsnet, CBC/SRC Olympic coverage). 
5 Broadcasting Order CRTC 2012-409, dated July 25, 2012 (http://www.crtc.gc.ca/eng/archive/2012/2012-409.htm) 
(the DMEO). 

http://www.rogersondemand.com/
http://www.crtc.gc.ca/eng/archive/2012/2012-409.htm


 

 3 ABRIDGED 
 

5. Pursuant to sections 31 and 32 of the CRTC Rules of Practice and Procedure (the 
Rules)6 and subsection 39(1) of the Telecommunications Act, Rogers respectfully 
requests confidentiality for portions of this submission highlighted in yellow.  This 
represents financial and commercial information that is competitively sensitive.  It 
has not been publicly disclosed in any other forum and has consistently been treated 
in a confidential manner by Rogers.  The public disclosure of this information would 
provide our competitors with detailed and sensitive information regarding Rogers’ 
business.  It would also interfere with the contractual or commercial negotiations of 
Rogers with third parties.  This would cause direct and specific material harm to 
Rogers and would place our RAP-TV offering at a competitive disadvantage in the 
marketplace.  We do not believe that the public interest would be negatively affected 
by treating this information as confidential.   

 
6. We have submitted these comments in two separate electronic files.  We have 

indicated "CONFIDENTIAL" on each page of this submission and the applicable 
appendix and incorporated "CONFIDENTIAL" in the name of each file.  An abridged 
version of this letter has also been filed, with the highlighted information removed.   

 
 

II. ROGERS ANYPLACE TV AND THE MOBILE SERVICE 
 

a) Rogers Anyplace TV   
 

7. Many Canadians, Rogers’ customers included, are accessing increasing amounts of 
video content online.  Rogers has employed a “TV everywhere” multiplatform 
strategy to respond to our customers’ demand for more content on more platforms, 
which is provided through the competitive offerings of unregulated OTT (or Internet-
based) service providers.  This involves providing our customers – particularly our 
cable TV subscribers – with the ability to access a growing amount of programming 
at any time, in any place and on any device.  Our objective is to provide the best 
possible customer experience in order to maintain subscribership and limit the 
likelihood that a customer will downgrade their cable TV service (cord-shave) or 
cancel it altogether (cord-cut) and abandon the regulated broadcasting system.   

 
8. Rogers’ RAP-TV mobile service, the subject of PIAC’s Application, is not a stand-

alone product.  Rather, it forms part of our broader RAP-TV offering.  RAP-TV was 
developed by Rogers primarily to provide our cable customers with the ability to 
enjoy on other platforms the programming included as part of their cable TV 
subscriptions.  Our objective has been to enhance the value our customers receive 
from their subscriptions by providing a robust multiplatform experience.  Through 

                                                 
6 Broadcasting and Telecom Regulatory Policy CRTC 2010-958, dated December 23, 2010 

(http://www.crtc.gc.ca/eng/archive/2010/2010-958.htm).   

http://www.crtc.gc.ca/eng/archive/2010/2010-958.htm
http://www.google.ca/imgres?sa=X&biw=1280&bih=521&tbm=isch&tbnid=-iiQLpj3R8O0MM:&imgrefurl=https://play.google.com/store/apps/details?id=com.Rogers.OnDemand&docid=lNt3ejterkV3uM&imgurl=https://lh6.ggpht.com/L1YsTbuggIpGQj07ldF3z2-xmm-BgfYl_782OqOZD3D_PVxVTubVzvxuyYzieKQh7z8=w300&w=300&h=300&ei=PooLU5eGMuGEyAGO2YG4Bg&zoom=1&iact=rc&dur=671&page=2&start=11&ndsp=15&ved=0CHcQrQMwDA
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RAP-TV, we also provide other consumers with access to a free sampling of online 
content with the hopes of attracting new customers. 

 
9. Rogers first launched the RAP-TV website in December 2009, with access available 

through Internet browsers (i.e. via desktops and laptops).  Apps were then released 
in February and September of 2011 to enable access through tablets and 
smartphones, respectively.  This was followed by the release of apps developed for 
the Xbox 360 gaming console in December 2011 and for LG smart TVs in April 
2013.  The RAP-TV website and apps provide consumers with access to around 70 
channels featuring on-demand and live streaming content that can be viewed from 
anywhere in Canada on these devices.  Access to the content available under the 
channels is offered in three layers:  

 
i. Free Layer: Any Canadian accessing the website or app using any 

Internet connection from within Canada can sample a limited selection 
of on-demand content.  Content in this layer is also freely available 
from other websites (e.g. broadcaster websites, crackle.com).  In 
addition, full access is provided to all rental titles.7 

 
ii. Rogers Layer: Any Rogers customer (e.g. wireless, Internet, phone) 

from across Canada can enjoy free access to additional programming 
not available in the Free Layer (e.g. live streaming events, sneak 
previews of TV shows and movies, web exclusives). 

 
iii. Cable TV Subscription Layer: Rogers’ cable customers can access 

programming tied to their underlying cable TV subscription for no 
additional charge.  This requires the authentication of the user as a 
Rogers cable subscriber. 

 
10. Like any OTT video service, access to the programming in any layer of RAP-TV is 

subject to the individual’s data usage plan offered by their wireless and/or Internet 
service provider.  Due to licensing restrictions, no program on RAP-TV can be 
viewed outside of Canada. 

 

b) Rogers Anyplace TV Home Edition   
 
11. In December 2011, Rogers launched the RAP-TV Home Edition app as a 

companion to the RAP-TV experience.  This app provides our cable customers with 
the ability to use their smartphone or tablet to remotely browse the interactive 
program guide for their cable channel lineup, search for programs and manage their 
personal video recorder (e.g. schedule/delete recordings).  On tablets, the app also 

                                                 
7 Over 9000 new and library titles are available for rental online for between $3.99 and $4.99.  Once ordered, the 
customer can starting watching the title online within 30 days and have access to it for 48 hours. 

http://www.google.ca/imgres?biw=1280&bih=521&tbm=isch&tbnid=Z1o5xIDfrt1xnM:&imgrefurl=https://itunes.apple.com/ca/app/rogers-anyplace-tv-home-edition/id422672671?mt=8&docid=tfRpT3R8rsMHBM&imgurl=http://a2.mzstatic.com/us/r30/Purple/v4/de/0a/d8/de0ad832-63ba-a4eb-cc93-c14f60fa36c5/mzl.ndizuiqu.175x175-75.jpg&w=175&h=175&ei=bIoLU5L8GKSRygGNv4HwDQ&zoom=1&iact=rc&dur=374&page=4&start=47&ndsp=21&ved=0CIcCEK0DMDs
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features a virtual remote control that can be used to navigate through the channel 
lineup.  Finally, the RAP-TV Home Edition app enables our cable customers to live 
stream on their tablets a subset of the channels that are included as part of their 
cable TV subscriptions.  This is limited to in-home streaming over a WiFi network 
where the viewer is authenticated as a Rogers cable and Internet customer. 

 
12. Canadians can access the RAP-TV experience on their smartphones and tablets by 

downloading the free RAP-TV and RAP-TV Home Edition apps, which are available 
from applicable app retailers (i.e. Apple, Android, Blackberry, Windows).8   

 
 

c) The Mobile Service 
 

13. Rogers launched the RAP-TV mobile service in early 2012 following the launch of 
Bell Mobility’s Mobile TV service.  It supplements the RAP-TV experience by 
enabling Rogers’ wireless customers to watch over 40 live and on-demand channels 
on their smartphones and tablets anywhere in Canada over Rogers’ 3G or LTE 
wireless network.  These channels include: local TV, news, weather, sports and kids 
programming (see Appendix A).  If the Rogers wireless customer is also a Rogers 
cable customer, he or she can also access the additional on-demand content listed 
on page 2 of Appendix A (providing the customer subscribes to the corresponding 
linear channel).   

 
14. If a Rogers wireless customer wishes to use the RAP-TV app out of the home, the 

app will prompt him or her to subscribe to the RAP-TV mobile service.  Customers 
can view 10 hours of programming on their devices with no additional data charges 
for $5/month, with an overage charge of $1/hour/month.9   

 
15. The use of smartphones and tablets to watch streaming and on-demand video 

content over mobile networks is a fairly recent phenomenon.  Most people watch 
online video over their wired Internet connections or over a WiFi network.  Rogers 
introduced our pricing plan for the RAP-TV mobile service because we recognized 
that our wireless customers were concerned about exceeding their data caps 
through the use of data-intensive applications.  The mobile TV app pricing plan is 
designed to encourage our wireless customers to try the service and become 
comfortable with accessing video content in this manner.  We believe that as our 

                                                 
8 For example, the Rogers Anyplace TV app is available on Apple iTunes at: https://itunes.apple.com/ca/app/rogers-
live/id373582438.  The Rogers Anyplace TV Home Edition app is available at: https://itunes.apple.com/ca/app/rogers-
anyplace-tv-home-edition/id422672671?mt=8. 
9 In its Application, PIAC reprinted two clauses under the “full details” section of the webpage on rogers.com 
concerning the RAP-TV mobile service.  The webpage incorrectly included the following two sentences in the second 
clause: “Access to the mobile TV app is provided at no additional charge with new activations (or hardware upgrades) 
on any 1, 2, or 3-year talk, text and Internet plan.  Regular recurring charge of $5/mo will be credited to customers 
account each month.”  These sentences applied to price plan promotions that expired in June 2013 and they should 
have been removed at that time.  They have since been removed from rogers.com.  

https://itunes.apple.com/ca/app/rogers-live/id373582438
https://itunes.apple.com/ca/app/rogers-live/id373582438
https://itunes.apple.com/ca/app/rogers-anyplace-tv-home-edition/id422672671?mt=8
https://itunes.apple.com/ca/app/rogers-anyplace-tv-home-edition/id422672671?mt=8
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customers become more familiar with this practice, they will access increasing 
amounts of this content from Rogers and other OTT service providers.   

 
16. Rogers continues to work with our programming partners to offer a growing number 

of live and on-demand channels over the Internet.  The availability and cost of 
broadcast rights, especially outside the home and/or outside Rogers’ cable serving 
area, continue to be the subject of ongoing negotiations and experimentation as 
parties explore how best to exploit the opportunities made possible by the Internet.  
As noted above, the RAP-TV mobile service provides our wireless customers with 
access to over 40 live and on-demand channels that are not dependent on an 
underlying cable TV subscription.  More than half of these channels are (or are 
extensions of) Canadian linear programming services.  This provides consumers 
with access to Canadian programming they may not be able to receive through other 
OTT services.  In addition, we have provided these programmers with an additional 
subscription revenue stream from a group of consumers who may not otherwise 
subscribe to their service(s) through a licensed or exempt broadcasting distribution 
undertaking (BDU).   

 
 

III. ROGERS’ WIRELESS BILLING PRACTICES: THE RAP-TV MOBILE SERVICE  
 

17.  In its Application, PIAC argues that Rogers is conferring an undue preference on 
itself by offering the RAP-TV mobile service subject to usage terms that are more 
favourable than what our wireless customers are charged for access to other OTT 
services.  It further argues that these terms subject our wireless customers and 
competing OTT service providers to an undue and unreasonable disadvantage.     
 

18. Rogers rejects those arguments and submits that the RAP-TV mobile service is 
offered in a manner that fully complies with the requirements of both the 
Telecommunications Act and the Broadcasting Act. 

 
19. In its Application, PIAC suggests that the offering and provision by Canadian carriers 

of mobile wireless data services are subject to the Telecommunications Act and that 
section 27(2) of the Telecommunications Act prohibits unjust discrimination and 
undue preference: 

 
 27(2) No Canadian carrier shall, in relation to the provision of a 

telecommunications service or the charging of a rate for it, unjustly 
discriminate or give an undue or unreasonable preference toward any person, 
including itself, or subject any person to an undue or unreasonable 
disadvantage. 

 
20. In its January 31 letter, the Commission indicated that it may be required to make 

findings pursuant to the Broadcasting Act.  Under its exemption order for digital 
media broadcasting undertakings, the Commission exempts from licensing 
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undertakings that provide broadcasting services that are: a) delivered and accessed 
over the Internet; or b) delivered using point-to-point technology and received by 
way of mobile devices.  Under the DMEO, clause 3 states:  

 
 3. The undertaking does not give an undue preference to any person, 

including itself, or subject any person to an undue disadvantage. In any 
proceeding before the Commission, the burden of establishing that any 
preference or disadvantage is not undue is on the party that gives the 
preference or subjects the person to the disadvantage. 

 
21. Under section 27(2) of the Telecommunications Act, the initial burden is on an 

applicant to demonstrate that the conduct of a Canadian carrier is preferential or 
disadvantages a person.  Pursuant to section 27(4), and consistent with the 
requirement under clause 3 of the DMEO, the respondent then has the burden of 
proving that such preference or disadvantage is not undue or unreasonable.  In 
making a determination under subsection 27(2) of the Telecommunications Act as to 
whether the discrimination is unjust, or the preference is undue, the Commission 
takes into account all of the circumstances surrounding each case.  Where the 
preference or discrimination will place a competitor at a “substantial disadvantage in 
the marketplace”, the Commission has found that subsection 27(2) has been 
breached.10  Under the Broadcasting Act, the question of whether a preference or 
disadvantage is undue is determined by considering whether it had, or could have, a 
material adverse impact on the complainant or any other person, and the effect that 
the preference or disadvantage had, or will have, on the achievement of the 
Canadian broadcasting policy objectives set out in the Broadcasting Act.11   

 
22. It is not at all clear that Rogers’ billing practices for the RAP-TV mobile service would 

amount to a preference or disadvantage, as those terms are used in the 
Telecommunications Act and the Broadcasting Act.  Competitors in Canada’s 
wireless market are forever developing new products, services and innovative 
pricing strategies.  As a result, Canadian mobile subscribers can access online video 
content in new bundles and at reduced rates.  These are the hallmarks of properly a 
functioning competitive marketplace.  There simply is no credible evidence that 
anyone has been preferred, disadvantaged or discriminated against as a result of 
Rogers’ product innovations or billing practices.  

 
23. Even if an argument can be made that a preference or disadvantage exists in these 

circumstances, there is certainly no evidence that it is undue.  In fact, all of the 
evidence indicates that the impact on competitors, customers and even on the 
achievement of the policy objectives set out in the Broadcasting Act is not undue.  
Competition among digital media services continues to be robust.  There is no 
evidence that any competitor to Rogers or any Canadian consumer has been 

                                                 
10 See Telecom Decision CRTC 92-5, dated April 3, 1992 (http://www.crtc.gc.ca/eng/archive/1992/DT92-5.HTM).  
11 See Broadcasting Decision CRTC 2012-672, dated December 10, 2012 
(http://www.crtc.gc.ca/eng/archive/2012/2012-672.htm). 

http://www.crtc.gc.ca/eng/archive/1992/DT92-5.HTM
http://www.crtc.gc.ca/eng/archive/2012/2012-672.htm
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materially harmed by these offerings.  As noted, other wireless service providers are 
developing similar mobile TV products and services to meet the needs and demands 
of their customers.  In addition, this strategy has no negative impact on the 
achievement of broadcasting policy objectives.  On the contrary, the objectives of 
the Broadcasting Act are actually furthered because mobile TV services provide 
Canadian consumers with the ability to access Canadian programming services and 
content that is, generally, not available from other OTT service providers.   

 
24. In response to the application filed by Mr. Klass, Bell Mobility demonstrated that its 

Mobile TV offering has not resulted in a substantial lessening of competition in the 
mobile video marketplace.12  Over the past two years, during which Bell and Rogers 
offered our respective mobile TV services, OTT providers of video content have 
flourished in Canada.  For example, in the Fall of 2012, the CRTC reported that 17% 
of Canadians subscribed to Netflix.13  Netflix has experienced a 70% increase in 
subscriptions since 2012 and it is estimated that it now has between 4 and 5 million 
paid and trial subscribers in Canada.14  In a consumer survey conducted in January 
2013, International Data Corporation (IDC) ranked OTT video services by the 
percentage of Canadian consumers who accessed a given service to stream OTT 
video content.15  The findings are attached as Appendix B, which has been filed on a 
confidential basis.  Google (YouTube, Play), Apple (iTunes), Netflix and broadcaster-
branded websites were the dominant sources for this content in Canada #     #.  

 
25. Large providers of online video content, such as Google, Apple and Netflix, are 

succeeding in the marketplace because they offer programming in a seamless 
manner across multiple platforms.  Given their large financial resources, these global 
companies have been able to establish an ubiquitous presence.  Consumers can 
access their programming over wireline and wireless networks through embedded 
applications on a myriad of Internet-connected devices, including televisions that are 
Internet-ready or are connected to the Internet through another device (e.g. gaming 
consoles, Apple TV, Roku, Blu-ray players).  These companies have also generated 
high levels of public awareness through extensive TV and online advertising 
campaigns and by promoting the availability of exclusive programming.16   
 

26. All of the evidence indicates the emerging market for online video content has been, 
and will continue to be, highly competitive.  The Commission has consistently 
rejected allegations of unjust discrimination and undue preference under subsection 
27(2) of the Telecommunications Act in circumstances where the market has been 
characterized by rivalrous behaviour and is robustly competitive.17  In the current 

                                                 
12 Bell Mobility answer, January 9, 2014, paragraphs 40-42. 
13 2013 Communications Monitoring Report, figure 6.2.8. 
14 “Real winner of Netflix turf war may be Canada”, Lisa Wright, Toronto Star, January 23, 2014. 
15 IDC, Canadian Consumer:  TV & OTT Video Indicators 2013, Doc #CA7CIV13, May 2013. 
16 For example, Netflix regularly highlights in their marketing materials access to exclusive series, such as House of 
Cards, Orange is the New Black and Arrested Development. 
17 See: Telecom Decision CRTC 2003-26, dated April 28, 2003 (http://www.crtc.gc.ca/eng/archive/2003/dt2003-
26.htm); Telecom Decision CRTC 2004-66, dated October 8, 2004 (http://www.crtc.gc.ca/eng/archive/2004/dt2004-

http://www.crtc.gc.ca/eng/archive/2003/dt2003-26.htm
http://www.crtc.gc.ca/eng/archive/2003/dt2003-26.htm
http://www.crtc.gc.ca/eng/archive/2004/dt2004-66.htm
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environment, there is considerable evidence that the level of rivalrous behaviour has 
not and will not be negatively impacted by our billing practices for the RAP-TV 
mobile service. 
 

27. With respect to compliance with the undue preference provision in section 3 of the 
DMEO, the evidence of rivalrous behaviour similarly demonstrates that any 
preference or disadvantage conferred by Rogers in the present case has not had, 
and could not have, a material adverse impact on the complainants or on any other 
person.  As demonstrated above, Rogers’ competitors are not negatively affected by 
our billing practices and Canadian consumers benefit by having access to multiple 
mobile video offerings at various price points. 
 

28. In fact, Rogers’ billing practices for the RAP-TV mobile service actually further the 
broadcasting policy objectives set out in the Broadcasting Act.  Our efforts to 
develop innovative strategies for offering mobile video content necessarily result in 
more Canadian programming being accessible to Canadian consumers.  RAP-TV 
offers a wide-variety of Canadian programs that are not being offered by other online 
OTT service providers like Netflix.  In this way, the RAP-TV mobile service advances 
the objectives of the Broadcasting Act and makes a valuable contribution to the 
Canadian broadcasting system.  This is precisely the goal that the Commission 
encouraged the broadcasting industry to achieve in 2009 when it conducted a review 
of new media broadcasting: 
 

The Commission is of the view that the promotion and visibility of 
Canadian content in new media is important to implementing the 
broadcasting policy set out in the Act. It notes that many new media 
broadcasting undertakings are currently developing innovative and 
creative approaches to promote Canadian content on new media 
platforms.18 

 
29. Furthermore, as noted by Telus in its response to the Klass application, the 

Commission should avoid stifling developing business models in the digital media 
space in situations where they do not impair the competitiveness of the market.19 
Absent any evidence of competitive harm or any evidence of harm to the Canadian 
broadcasting system, Rogers agrees with Telus that the Commission should refrain 
from regulating innovative services – such as the RAP-TV mobile service – which 
provide consumers with greater convenience in the emerging mobile video 
marketplace.  

 

                                                                                                                                                             
66.htm); and Telecom Decision CRTC 2008-104, dated November 3, 2008 
(http://www.crtc.gc.ca/eng/archive/2008/dt2008-104.htm). 
18 Broadcasting Regulatory Policy CRTC 2009-329, dated June 4, 2009, at paragraph 48 
(http://www.crtc.gc.ca/eng/archive/2009/2009-329.htm). 
19 Telus comments, January 9, 2014, at paragraph 21. 

http://www.crtc.gc.ca/eng/archive/2004/dt2004-66.htm
http://www.crtc.gc.ca/eng/archive/2008/dt2008-104.htm
http://www.crtc.gc.ca/eng/archive/2009/2009-329.htm
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30. Canadian communications companies’ efforts to establish “TV everywhere” offerings 
are in direct response to the competitive threat we face from foreign OTT content 
providers.  This has involved some trial and error, with varying degrees of success 
with Canadians.  #     #20 of Rogers’ wireless customers are paying the $5 monthly 
fee to subscribe to the RAP-TV mobile service.  This represents #     # of Rogers’ 8.1 
million21 postpaid wireless subscribers.  As a result, the service cannot be 
characterized as having a material adverse impact on competing OTT services.  
Even with the data certainty provided by Rogers’ pricing plan, the vast majority of 
our wireless customers turn to the services of other OTT video providers, should 
they choose to consume this type of content over our wireless network.   

 
31. #     # may be due, in part, to licensing restrictions.  Our wireless customers can only 

view the content included as part of the service either on their smartphones or 
tablets, regardless of whether it is accessed over our wireless network (subject to 
the pricing plan noted above) or through a WiFi connection in the home.  #     # 
consumers want the ability to access online video content across multiple devices, 
including on the largest screen in their home.  Without access to the television 
screen, the RAP-TV mobile service is at a competitive disadvantage versus Google, 
Apple, Netflix and other OTT service providers who have been able to extend their 
content to this platform as well.  

 
 

IV. CONCLUSION 
 
32. Rogers and other wireless service providers in Canada do not have a significant 

share of the OTT video streaming market.  We are attempting to catch up to the 
global companies that dominate the online space.  With the RAP-TV mobile service 
and the innovative services offered by other providers, we are trying to cater to our 
customers’ evolving needs.  We are in a unique position to respond to our 
customers’ desire to extend the value of their linear channel subscriptions and/or 
provide greater access to Canadian programming and services on multiple platforms 
which, ultimately, furthers the policy objectives of the Broadcasting Act.  By 
reinforcing the value of a customer’s BDU subscription and providing convenient 
access to Canadian and international programming, Rogers and other wireless 
service providers can strengthen the Canadian broadcasting system.  We recognize 
that our customers have options.  We need the ability to experiment and develop 
solutions that will give them a reason to remain a part of the regulated system. 

 
33. Rogers appreciates the opportunity to address the issues raised in the Application.  

We look forward to providing additional information in response to the Commission’s 
interrogatory questions in April.   

 
                                                 
20 #     # 
21 As at December 31, 2013. 
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Sincerely, 

 
Pamela Dinsmore 
Vice President, Regulatory 
 
 
Encls.  
 
cc:  
Benjamin Klass (benjiklass@hotmail.com) 
Vaxination Informatique (jfmezei@vaxination.ca) 
Consumers’ Association of Canada, the Council of Senior Citizens’ Organization of British Columbia, and 
the Public Advocacy Centre (gwhite@piac.ca and jfleger@piac.ca) 
Bell (bell.regulatory@bell.ca) 
Bell Aliant (regulatory@bell.aliant.ca) 
TELUS (regulatory.affairs@telus.com) 
SaskTel (document.control@sasktel.com) 
MTS Allstream (iworkstation@mtsallstream.com) 
Eastlink (regulatory.matters@corp.eastlink.ca) 
Tbaytel (rob.olenick@tbaytel.com) 
Independent Telephone Providers Association (jonathan.holmes@itpa.ca) 
Videotron (dennis.beland@quebecor.com) 
Globalive Wireless Management Corp. (eantecol@windmobile.ca) 
Public Mobile Inc. (Jamie.greenberg@publicmobile.ca) 
Data & Audio Visual Enterprises Wireless Inc. (gary.wong@mobilicity.ca) 
Canadian Network Operators Consortium (regulatory@cnoc.ca) 
Canadian Cable Systems Alliance (cedwards@ccsa.cable.ca) 
Cogeco Cable (telecom.regulatory@cogeco.com) 
Shaw Cable (Regulatory@sjrb.ca) 
Fenwick McKelvey, Concordia University (fenwick.mckelvey@concordia.ca) 
Steven James May, Ryerson University (steven.may@ryerson.ca) 
Samuelson‐Glushko Canadian Internet Policy & Public Interest Clinic (tisrael@cippic.ca 
and cippic@uottawa.ca) 

 
*** End of Document *** 

 

mailto:benjiklass@hotmail.com
mailto:jfmezei@vaxination.ca
mailto:gwhite@piac.ca
mailto:jfleger@piac.ca
mailto:bell.regulatory@bell.ca
mailto:regulatory@bell.aliant.ca
mailto:regulatory.affairs@telus.com
mailto:document.control@sasktel.com
mailto:iworkstation@mtsallstream.com
mailto:regulatory.matters@corp.eastlink.ca
mailto:rob.olenick@tbaytel.com
mailto:jonathan.holmes@itpa.ca
mailto:dennis.beland@quebecor.com
mailto:eantecol@windmobile.ca
mailto:Jamie.greenberg@publicmobile.ca
mailto:gary.wong@mobilicity.ca
mailto:regulatory@cnoc.ca
mailto:cedwards@ccsa.cable.ca
mailto:telecom.regulatory@cogeco.com
mailto:Regulatory@sjrb.ca
mailto:fenwick.mckelvey@concordia.ca
mailto:steven.may@ryerson.ca
mailto:tisrael@cippic.ca
mailto:cippic@uottawa.ca

