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Q. At paragraphs 40-42 of its 9 January 2014 answer, Bell Mobility quotes statistics 

about the growing popularity of Netflix and YouTube subscribers in order to 
demonstrate that the pricing for Bell Mobile TV app has not lessened competition.  
Since these statistics are not specific to the content watched on a wireless phone, 
explain how the company could conclude from these statistics that the pricing of 
the Bell Mobile TV app is not affecting competition in the provision of content on 
wireless phones.  Please provide any available statistics that are specific to the 
mobile TV market. 

 

A. Given that there was no mobile TV market before we introduced Bell Mobile TV, it is 

difficult to see how Bell Mobile TV could have adversely affected the Mobile TV market.  

In fact, it appears that many of our competitors have introduced similarly priced Mobile 

TV services since the introduction of Bell Mobile TV.  To rule otherwise would constitute 

a clear indictment against innovation. 

 

The statistics we provided at paragraphs 40 to 42 of our 9 January 2014 Answer were in 

response to Mr. Klass' assertion that Bell Mobility's Mobile TV service is anti-competitive 

towards over-the-top (OTT) content such as YouTube or Netflix.  We reiterate that in 

order to justify such a claim one would have to demonstrate that Bell Mobility's practice 

results in a substantial lessening of competition.  This is clearly not the case based on 

the information we provided in paragraphs 40 to 42 of our 9 January 2014 Answer.  

Since the introduction of Mobile TV both Netflix and YouTube have increased market 

share and viewership.  In fact, YouTube and Netflix's usage proportion of traffic on our 

HSPA/LTE networks in 2013 (                          #) continues to significantly overshadow 

Bell Mobile TV usage (                         #).1 

 

 

 

# Filed in confidence with the CRTC. 
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1
  These statistics are estimates based on 2013 probe data in the network which accuracy cannot be guaranteed 

with 100% certainty.  We do not have comparable historical data from prior to 2013.  Total 2013 OTT Video 
traffic (which would not include Mobile TV traffic) is estimated to be at                              #. 


